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Upcoming
2008 Events

• APQC Winter
Training
Program
Houston
February 5-6

• CAM-I/CII
Performance
Management
Conference
New Delhi
February 18-19

• CAM-I First
Quarter Meeting
Charlotte NC
March 9-12

• Network Costing
Forum
The Woodlands
March 27

People in the
News

•

•

Predictive Analytics
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Alan Versio, a long
time CAM-I member
and SME joins
Barclay’s Bank in
London at the Senior
Management level,
responsible for cost
management and
profitability

Congratulations to
newly married Jon
Gotte, Deloitte
Consulting
ot topic right now, driven
y the success of
rofessional sports teams,
ambling casinos, hotel
ains, and banks in using

istorical data to predict
atterns and estimations
f the future.

oneyball: The Art of
inning an Unfair Game

y Michael Lewis tells the
ory of how the Oakland
’s, one of baseball's
west payroll teams,
uld consistently win

ames and secure a
osition in the post-
ason playoffs.

hile other teams paid
p dollar for top stars,
akland crunched
umbers and analyzed
atistics to determine
hich players were
ndervalued but likely to
erform well.

ikipedia defines
redictive Analytics as an
rea of statistical analysis
at deals with extracting
formation from data and
sing it to predict future
ends and behavior
atterns.

he core of predictive
nalytics relies on
pturing relationships
riables and the
edicted variables from
st occurrences,
ploited to predict future
tcomes.

edicative analytics
quires a data rich history
d environment to
ploy approaches and
hniques broadly
ssified as regression
hniques and machine
rning techniques

lgorithms and
hnology to allow

ftware to learn).

edictive analytics has
en part of the scientific
mmunity for years and
en the basis of scientific
ight used to develop a
pothesis.

rd sharks even use
edictive analytics in a
me of Blackjack.

sed on the cards
yed (history) in a 52
rd deck, the gambler
tracts that information to
edict the odds of
nning a hand based on

future and pattern of
remaining cards.

stomer Relationship
nagement (CRM) is a
quent commercial
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lytics to extrapolate
t consumer behavior to
dict future outcomes.

derutilized in most
anizations is the
dmine of data and
rmation available in
ir revenue, cost, and
formance management
tems and models.

stomer segments and
ment profitability,
duct and service
fitability, channel
fitability, plant capacity
utilization, demand

ves, and activity
sumption rates are just
w examples of this

a rich environment.

lying predictive
lytic tools and

hniques in this data
environment of

torical performance
uld significantly
rove budgets, financial
casts, and operating

ns.

e predictive analytics
ring more clarity to
r crystal ball…

John A. Miller


